
Born and raised in a community about 15 minutes north of downtown  
Los Angeles, Brett Wiley started riding at an early age and formed a tight  
circle of friends through snowboarding. In 2002, he found himself shredding 
in Salt Lake City with Ryan Vallee, and the two returned to Los Angeles the 
following year to start up a new business with some buddies. 
	 “We founded a headwear company with some high school friends, and 
in 2004 began working on our first set of custom fitteds…for Snowboard 
Mag, actually,” explains Brett. “This began the spark that became Estate. In 
2005, after constant battles with the main company, Ryan and I decided to 
part ways with the others and take Estate out on its own.”
	 Manufacturing their hats in Los Angeles allows Estate to have  
complete control over the entire process, from sourcing materials at fabric 
stores downtown to the final delivery. It’s not exactly cost effective to avoid the 
made-in-China route that most brands eventually take, but for now, Estate is 
more concerned with quality than quantity.
	 “Our main focus is on the principal of producing a limited number of 
hats and always keepin’ ideas fresh,” says Brett. “We take pride in the fact that 
each piece is designed, sourced and handmade in Los Angeles.”
	 The recently opened Estate flagship store in Venice is the beginning 
of the next chapter for the brand. Being located about eight blocks to the 
beach and a short bike ride home for the boys keeps the local LA flavor of the 
company intact.
	 “When we saw the spot we knew we had to have it,” exclaims Brett. 
“It fits the brand. The building was built in 1924, and we built it out to look 
like a store would have looked in the 1920s. We stock Estate and 7Union  
[a Japanese brand] as well as all the hats we produce for several other  
companies. We also stock a variety of BMX bikes and parts.”
	 Along with collaborations with brands like Rogue Status, Diamond 
Supply Co. and Fitted Hawaii, Estate creates, designs and produces its own 
line of unique pieces that align with the latest trends but tend to push the 
boundaries of creativity in the fitted hat market. Their upcoming Heritage 
Collection pays homage to the roots of the original American baseball cap—
a year-long project working with people that have the same American-made 
values that they cherish.
	 “We are just a small independent brand trying to do our own thing and 
make some money along the way,” admits Brett. “We don’t take anything too 
seriously. If you take things too seriously you are only going to stress yourself 
out and others will be able to tell this through the products you put out.”
	 A carefully selected team with some of the best riders in the world 
completes the Estate snowboard family. With the help of team captain Eric 
Jackson, the lineup now includes heavy hitters like John Jackson, Mark 
Landvik, Mark Carter, Sammy Luebke, DCP, Mads Johnson, Justin Bennee 
and Kevin Pearce. Combine this with a good attitude, loyal customers and 
distinctive products, and Estate is steadily making its mark in the game, one 
hat at a time. Check out www.estatela.com for more info. 
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One of the most exciting changes in the 
apparel business in the last ten years or so 
has been the explosive growth of fitted hats. 
Whereas we used to be restricted to rocking 
only our favorite sports team fitted (if you  
were lucky, you might find it in a different  
colorway), today there is an endless supply to  
choose from. Custom materials, limited edition 
collabos and a steady supply of brands  
throwing their hat in the ring (pun intended) 
make for more options than ever to cover your 
dome. One brand on the come up is Estate,  
a two-man team out of Venice, California that 
is keeping the indie spirit alive and well. 


