














LIVING THE DREAM:

So You Want A Job In The Snowboard Industry?
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The Graphic Designer: Ethan Anderson

AS PHOTOGRAPHED BY EMBRY RUCKER

If there’s one thing that snowboarding has a lot of, it's graphics.
Graphics on snowboards, graphics on clothing, graphics on
ads... It's an endless supply of work for creative artists.
Somebody has to design all these graphics, and at Volcom
that somebody is Ethan Anderson.

Another Southern California kid, Ethan grew up in San
Pedro, and started snowboarding sometime in the mid '‘80s—
borrowing an old Burton backhill with bungee-cord bindings.
He went to college in San Diego (SDSU), and interned at Surfer
magazine. In 1994 after graduation, he joined Volcom to take
over the art responsibilities. Working his way from the ground
up, Ethan began to develop an in-house art department and
eventually transitioned from the art director to the VP creative
director of the Company. It wasn’t always a straight line though,
and Ethan had his fair share of other career paths.

“| worked construction for my dad which was good, hard
work,” remembers Ethan. “I think | learned a lot doing manual
labor: Hard work and perseverance really do pay off. The blue-
collar environment in Pedro rubbed off on me too, but
nothing really could prepare me for the intensity of the
experience of working at Volcom. It's been a completely wild
rollercoaster ride since day one.”

The wild rollercoaster ride includes designing advertising
pages, creating powerful point-of-purchase imagery, and steer-
ing Volcom'’s trademark brand direction. Always on the cutting
edge, Ethan’s work has helped turn the Volcom Stone into one of
the most recognizable icons of all time.

“The thing that inspires me the most is the act of riding/
creating,” says Ethan. “Skating, snowboarding and surfing and
the people who partake in these activities are the fuel for the
creative fire. There is no limit as to the potential for fun when
you ride a board, or paint, or draw, or play music, or anything
creative for that matter. There’s no ceiling, no end, no ultimate
goal—there is always something else to learn, more style to
infuse. It is such a beautifully individual thing. | really do consider
the act of riding a board to be an art form and those who do it
as creative beings. It’s like a radical form of performance art.
This, among many other things, inspires me. It’s like I'll never be
satisfied; never good enough.”

As Volcom has grown over the years, so has Ethan's
occupation, keeping the job fresh and exciting as he continues to
advance within the company. As a creative director,

Ethan’s day can sometimes be a wide mix of duties and
assignments to help keep the creative juices flowing.

“My average day consists of getting to work bright and
early and checking some e-mails,” explains Ethan. “I greet my
amazing team: Marty, 33, Aho, Smartin, Daven, Billy (Anderson),
Boyes, Eckert, Wooly...It's awesome to vibe out with such good
people. Then I'll probably whip up a few tardy ads and have
Bonnie call up some mags to get deadline extensions. It's probably
almost lunchtime by that point, so that means heading out to the
skatepark for a little “lunchagof” session with the boys (you know
who you are). After getting nice and shreddy, | go back and drip
sweat all over my computer—followed by participating in three
or four more power meetings. Then maybe read some new maga-
zines, check e-mails, make some calls, see how everyone is doing,
ask some questions, answers some gquestions, question some
answers...it's nonstop and definitely not boring. The days
differ in many ways because there are always new challenges and
opportunities. It’s like working a puzzle with an infinite number of
pieces; a never-ending journey with no destination, just a windy,
bumpy road with loads of potholes. | absolutely love it.”

Ethan’s windy, bumpy road is sure to meander on for
quite some time. With Volcom’s stronghold on the ever-growing
“action sports” market, as well as their mainstream appeal—
Ethan will continue to be challenged and inspired to create
more of the original designs Volcom is known for. His advice
to anyone interested in pursuing a career in snowboarding is
a long list of beliefs, stemming from a strong work ethic and
desire to succeed.

“Meet as many people as you can, don’t be shy, and keep
your eyes open,” says Ethan. “Look for opportunities, work hard,
work harder, never give up, try it, ride as much as possible, be
humble, be kind, go skateboarding. Remember that positivity
breeds positivity, know that you don’t know everything, respect
your elders...did | say work hard?”

Hard work and perseverance is true with any aspirations,
and Ethan’'s job is no different. But timing is everything, and
sometimes it’s all about being in the right place at the right time.

“I would be lying if | said that a certain degree of luck doesn’t
play a role in one’s ability to land a dream job,” admits Ethan. “It takes
skill to perform once you do get in, but luck favors the well prepared.
The boardsports industry is full of so many opportunities... If you
want it bad enough, all of your dreams will come true” ¢




