








Like the Canadian Grenade, Nomis has swept through Whistler 

with an army of soldiers flying the signature plaid patterned 

flag of Simon Chamberlain. Now in its third year of business,  

Nomis is a true family-owned operation founded by three  

brothers after a day of shred. Simon, Mat and Andre Chamber- 

lain’s parents encouraged their creativity and supported their  

endeavors, which all revolved around the snow and skate culture.  

Being part of an industry they loved so much was a dream they 

made into reality.

	 “Simon, Andre and I were in high school when we came up 

with the idea,” explains Mat. “We were among the few skaters 

and snowboarders in our area, and it began with some basic 

screened tees that we gave to the crew and family of core kids 

that we grew up with.”

	 From its initial headquarters out of Mat’s bedroom in 

Whistler to two new offices—one near Gas Town in Vancouver, 

BC, and a head office in the Salt Lake City—the brand has  

experienced rapid growth. With a strong sense of family, the  

relationships that Nomis worked hard to build from the  

beginning are paying off. 

	 “It seems we are growing at an alarming rate, and  

controlling that has been the most difficult part of building 

Nomis,” Mat pensively admits. “Back-end manufacturing and  

logistics has been the hardest challenge, and that’s what we are 

working so hard to make solid.”

	 Competing with the big boys is always a challenge, but Mat 

is confident they will continue to grow and become a permanent 

fixture in every snow and skate shop around the world.

“If you do things right and support your customers, things  

always work out,” he adds. “Retailers are so used to keeping their 

budgets locked with what they know—the big 5 companies—but 

the customers out there are looking for something new; when 

they see that new piece or brand they buy it. Customers want 

to feel like they are a part of something, and Nomis is turning 

into a brand that people can relate to.”

	 Offering signature hoodies, denim and New Era™ hats,  

Nomis has capitalized on Simon’s popularity as a pro rider.  

As Mat affirms, it doesn’t hurt either that Simon’s part of  

the name.

	 “It’s funny how it worked out… Simon, Andre and I were 

just thinking who’s name sounded better backward and Simon’s 

won. By the time we actually started creating our first pieces 

of clothing, Simon was pursuing his dream of being a pro  

snowboarder. Simon himself is major representation for our 

brand, which is why the name Nomis sticks. And besides, Erdna 

or Tam doesn’t really sound so cool.”

	 Though focusing on streetwear first, Nomis isn’t ruling out 

where they’re headed in the future. One thing’s certain: With an 

expansive ’07 girls line designed by Roberta Rodger and a team 

bursting with personalities like Lauri Heiksari and Jed Anderson, 

Nomis is poised for success.

	 “This fall we are coming out with some street-fashion 

jackets,” says Mat. “We currently have no urgent plans to  

include technical outerwear in our line. However, the industry is 

always changing so you never know where we’ll feel the need to 

expand in the future.”
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