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Full Circle: 
DC Returns To Its Roots

So it’s very focused on being rider driven, and we’re able to bring our 
experience not only from our past, but also from the fact that we still go 
out and have fun and do these sports. I feel that’s really how we can  
combine our capabilities as a big brand with how we interact with the 
market like a small brand, because we’re so involved.”

The increased resources that DC has now stem partly from their relation-
ship with other brands that also fall under the Quiksilver umbrella,  
but it wasn’t quite as simple as some would assume. Although Quik owns 
both Mervin Manufacturing and Rossignol, all the companies operate 
relatively independent of one another and rarely collaborate on anything. 
It’s the individual identity of each brand that has allowed them  
to remain successful. With that said, are the new boards really just 
Rossignols with a DC logo on it?

“No, that’s not the case at all,” Ken defends. “Yes, Rossignol has a 
beautiful factory in Spain with exceptional capabilities, but we did not  
just take their molds and their designs and slap a DC logo on it.  
Our promotional director Sean Lake worked very closely with the team 
and tested all types of different cores, tweaking lengths and shapes to 
make sure that what we were making fit our riders and our customers. 
We’re very specific about that stuff. We weren’t forced to use anybody, 
and we chose to use the Rossignol factory because they could make 
the product that we needed to make. The boards have been very well 
developed and designed, the riders had a lot of input and I’m very proud 
of the product coming out. I wouldn’t be proud at all if we were just 
sticking logos on other peoples’ boards; that wouldn’t fit the mantra of 
what we do here as a brand.”

As Ken mentions, the team played a big part in the design and develop-
ment of the new snowboards. Despite already having one of the strongest 
teams in snowboarding under the boot program, including respected 
veterans like Todd Richards and superstar Travis Rice, DC recruited an 
entirely new group of guys for the head-to-toe set up. Aside from Devun 
Walsh, the new snowboard team is made up of riders not previously  
affiliated with DC, including Salt Lake City rail wrecker Aaron Biittner and 
Finns Trulli Clanners, Iikka Backstrom and Lauri Heiskari. Even the am 
squad has heavy hitters like Tahoe’s Chas Guldemond and 2007 ASJ 
Overall Winner Torstein Horgmo.

When the team was announced last year and certain riders left their 
respective sponsors to sign with DC, it did cause a small controversy here 
and there. But finding the right sponsor for every individual rider takes 
time, and for his current squad, it sounds like there’s no place they’d 
rather be. When asked about the process, Ken explains that it picking a 
team is not always a premeditated plan. 

“Certain contracts are only available at certain times. You always have  
to work with those types of situations, and it’s not an easy process.  
We didn’t target anyone as a brand—certain contracts just happened 
to be up and we already had those riders in mind. Devun for whatever 
reason wanted to make a change—he knew there was an opportunity 
here and he really enjoys working with us, so that worked itself out.  
We went and found guys that fit our company,” says Ken. “We have  
a good range of guys that work really well with our brand, from the big 
mountain freestyle rider like Devun to a more skate style rider like  
Aaron Biittner, and guys like Iikka and Lauri who kinda fall in the middle.”

It’s not very common for a rider to get an entire year of development to 
come up with a brand new and truly unique product. But throughout 
2007, Sean Lake spent a great deal of time out in the field with the 
riders to experiment with different materials and test the boards.  
The team rode each and every one of over 100 prototypes, always 
taking notes, changing sidecuts, tweaking the nose and tail shapes, 
and playing with the flex.

“We had rough ideas about the flex, but it was the latest rounds of tests 
before we finalized the shapes and turned them into the actual molds  
for the boards,” says Sean. “By the end we knew exactly what we wanted  
to go with, and made the final decisions this summer. You always know 
on paper what you want, but taking that and turning it into a real product 
is a pretty big leap.”

Normally the production guys are the ones dealing with the specifics, 
leaving the professionals to perform on the end result. Even the riders 
were surprised at the amount of personalized attention that went into 
designing their pro models.

“It’s the first time that I’ve actually been able to look at board, change 
things, then test the changes and make it exactly the way I want,”  
Lauri exclaims. “It’s always been like here’s the board, get used to it. 
There’s always next year…”

“I’ve had two pro model boards,” says Iikka. “But I have never ridden so 
many different boards in my life! I’ve never ridden a directional board, but 
once I did and experienced how it turned, that was crazy. Testing all the 
different flexes and sidecuts makes such a big difference in the final board.”

The nose shapes went through a lot of changes over the year, and a 
sneak peek at the line revealed several distinct patterns. The guys learned 
how important it is for snowboarding, way more than they ever imagined. 
With two different types of radius on the nose and tail, even the twin tip 
freestyle shapes deliver a great float in powder.

“I like the process,” Iikka admits. “At first I was a little worried and thought 
I wasn’t gonna be able to say anything. I never really understood how  
the board worked, but once you ride different boards you start realizing 
what little changes make.” 

Listening to them speak about the process and watching them go over 
the line one last time in the office, it’s clear that both Ken and the team 
had a special attachment and as a result, a dramatic impact on the final 
design of the boards. They have put an extraordinary amount of work into 
bringing snowboarders something new, and in turn bringing them back  
to where it all started from in the first place. DC is not only about having 
fun snowboarding, but also about doing it our way—as snowboarders.

“We founded the company because were having fun making the product,” 
Ken concludes. “That experience and knowledge has never gone away 
from us. We still do that for the brand every day; we’re intimately involved 
with the various parts of the company, from footwear design and brand-
ing, to new product development like the snowboards and the special 
projects type stuff. It’s where we came from and it’s what we continue to 
do. After all, if we’re the ones out there using the product and it sucks, 
we’d only be screwing ourselves.” Devun Walsh. Nate Christenson photo.


